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Marketing with Purpose: Social Media for Small
Businesses - Level 2

Section 3: Creating and Curating Content that Engages and Converts

Content is the cornerstone of any social media strategy, serving as the primary means
through which businesses communicate with their audience. In this section, we will
explore how to create and curate content that not only engages your audience but also
encourages them to take action, such as making a purchase or signing up for a
newsletter.
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3.1 Content Creation: Crafting Quality Posts

Understanding Your Audience’s Interests and Pain Points

Before creating content, itis vital to have a deep understanding of what your audience
cares about. This involves identifying their interests, challenges, and questions. By
addressing these aspects in your content, you can make it more relevant and engaging
for your audience.

Developing Content Themes

Having a set of recurring content themes can help you maintain consistency and
provide a balanced mix of content types. Themes might include how-to guides,
customer stories, behind-the-scenes looks, or industry news.

Creating Visually Appealing Content

Visual content is more likely to be shared and remembered. Focus on high-quality
images, branded graphics, and short videos that grab attention. Ensure that your visual
content aligns with your brand’s visual identity for cohesion.

Crafting a Purpose-
Driven Social Media
Strategy

Define Goals

2

Know Your Audience

\

Choose Platforms

\

Create Content

2

Schedule Posts

\

Evaluate Success



Prisoners’
III I I Education
Trust

Writing Compelling Copy

Engaging copy should accompany your visuals. It should be clear, concise, and crafted
with your brand’s voice. Use storytelling techniques to make posts more relatable and
emotional, and always include a call to action (CTA) to encourage your audience to
engage further.

Using Video Effectively

Video content can significantly increase engagement. Tips for creating effective video
content include keeping videos short and sweet, focusing on storytelling, ensuring good
production quality, and adding subtitles for accessibility.

Interactive Content

Interactive content such as polls, quizzes, and contests can foster engagement and
provide valuable insights into your audience’s preferences. Ensure that any interactive
content you create is easy to participate in and relevant to your brand.
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3.2 Content Curation and Scheduling

Finding Quality Content to Share

Curation involves sharing content from other sources with your audience. Look for
content that is relevant to your industry, valuable to your audience, and aligns with your
brand values.

Adding Your Perspective

When sharing curated content, add your thoughts or insights to make it more personal
and reflective of your brand’s position. This can also spark conversations and further
engagement.

Respecting Copyright
Always give credit to original content creators when sharing their work. Ensure you have
the right to share the content and never claim it as your own.

Content Scheduling: Timing for Optimal Impact

Best Times to Post

Timing can significantly affect the visibility and engagement of your posts. While there
are general guidelines about when to post, it’s important to analyse your specific
audience’s habits and tailor your posting schedule accordingly.

Content Calendar

A content calendar is an essential tool for planning and organizing your social media
content. It should detail what content will be posted when and on which platform,
allowing for a strategic and balanced approach.

Adapting to Current Events

Be prepared to adapt your content calendar to current events or trending topics. This
shows that your brand is active and engaged with the world, but always be mindful of
the context and sensitive to your audience’s sentiment.
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3.3 Conversion-Driven Content: Encouraging Action

Educational Content

Content that educates your audience about your products or services can guide them
through your sales funnel. Use infographics, webinars, and how-to videos to provide
value and encourage conversions.

Testimonials and User-Generated Content
Sharing testimonials and user-generated content can build trust and provide social
proof, which are powerful motivators for potential customers to take action.

Promotions and Offers

Create content that highlights special offers or promotions. Ensure that these are timely
and valuable to your audience, and use clear CTAs to direct them towards making a
purchase or taking another desired action.

Landing Pages and Lead Magnets

Use social media to drive traffic to landing pages that capture leads or encourage sales.
Offer lead magnets, such as free ebooks or discount codes, in exchange for contact
information to grow your email list and potential customer base.
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3.4 Measuring Content Success: Analytics and Adjustments

Tracking Engagement and Conversion Metrics

Use platform analytics to track how your content is performing in terms of likes, shares,
comments, website clicks, and conversions. These metrics will help you understand
what resonates with your audience.

A/B Testing
Test different versions of your content to see what works best. This could involve
different headlines, images, or CTAs. Use the results to refine your content strategy.

Continuous Learning and Improvement

Social media and audience preferences are always evolving. Stay informed about the
latest trends and be ready to adapt your content strategy. Continuously learn from your
successes and failures to improve your content over time.

Measuring Social Media
Impact: Key Metrics
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Section 3 Conclusion

Creating and curating content for social media requires a strategic approach, focusing
on the needs and interests of your audience. Combining quality, original content with
carefully selected curated materials can provide a rich and engaging experience for your
followers. By planning your content, scheduling it appropriately, and focusing on
conversion-driven strategies, your social media efforts can lead to tangible business
growth. Lastly, remember to measure, analyse, and adjust your strategy based on the
data to ensure ongoing success.

By the end of this section, learners will be equipped to create a diverse range of content
that not only captures attention but also drives their audience towards desired business
outcomes. Consistently delivering valuable, high-quality content is key to maintaining a
strong, purpose-driven social media presence.
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Section 3 Quiz

1. What is a primary goal when creating content for social media as a small
business?

A. To provide entertainment only

B. To communicate with the audience using industry jargon
C. To focus exclusively on promoting products

D. To encourage the audience to take action

2. When developing content themes for social media, what is the purpose of having
recurring themes?

A. To provide a balanced mix of content types
B. To avoid creating any new content

C. To repeat the same content every day

D. To focus solely on the most popular trend

3. Interactive content on social media can serve two main purposes. What are
they?

A.To increase costs and complexity

B. To only collect data for sales

C. Toreplace all other types of content

D. To foster engagement and provide insights into preferences

4. What should a content calendar detail for effective social media management?
A. Exact times for daily reposts of competitors' content

B. What content will be posted, when, and on which platform

C. Only the dates for posting promotional material

D. Arigid schedule that cannot be changed

5. Why is it important to add your perspective when sharing curated content?
A. To claim the original content as your own

B. To confuse your audience with conflicting opinions

C. To make it more personal and reflective of your brand’s position

D. To fill up space with minimal effort
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Answers:

1. What is a primary goal when creating content for social media as a small
business?

D. To encourage the audience to take action

2. When developing content themes for social media, what is the purpose of having
recurring themes?

A. To provide a balanced mix of content types

3. Interactive content on social media can serve two main purposes. What are
they?

D. To foster engagement and provide insights into preferences

4. What should a content calendar detail for effective social media management?

B. What content will be posted, when, and on which platform

5. Why is it important to add your perspective when sharing curated content?

C. To make it more personal and reflective of your brand’s position



