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Marketing with Purpose: Social Media for Small 
Businesses - Level 2 
 

Section 4: Harnessing Social Media Advertising and Promotion 

In this section, we will explore how to effectively use social media advertising and 
promotional strategies to enhance your brand’s reach and engage with a wider 
audience. You’ll learn how to create impactful ads, manage a budget, and measure the 
success of your campaigns. 
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4.1 Understanding Social Media Advertising 

Advertising Options 

Social media platforms offer a variety of advertising formats, including photo ads, video 
ads, carousel ads, and story ads. Each format has its strengths and can be used to 
achieve different objectives, such as brand awareness, lead generation, or website 
traffic. 
 
Targeting Capabilities 

Platforms like Facebook, Instagram, and LinkedIn provide robust targeting options that 
allow you to reach specific demographics, interests, behaviours, and even retarget 
individuals who have interacted with your brand. Understanding how to effectively use 
these targeting options will enable you to deliver your message to the right audience. 
 
Budgeting for Your Campaigns 

Setting a budget for your social media advertising is crucial. You need to decide on a 
daily or lifetime budget and understand bidding strategies and cost-per-click (CPC) 
versus cost-per-impression (CPM) models. This will help you control your spend and get 
the best return on investment (ROI). 

Crafting Effective Social Media Ads 

Ad Copy and Visuals 

Learn how to create compelling ad copy that speaks to your audience’s needs and 
desires, and pair it with strong visuals that capture attention. The ad copy should be 
consistent with your brand voice and include a clear call to action. 
 
A/B Testing 

To determine the most effective elements of your ads, conduct A/B testing with different 
images, headlines, ad copy, and calls to action. This will allow you to optimise your ads 
based on performance. 
 
Landing Pages 

Ensure that the landing pages your ads direct to are relevant, load quickly, and are 
optimised for conversion. A good landing page can greatly increase the effectiveness of 
your advertising efforts. 
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4.2 Promotional Strategies on Social Media 

Contests and Giveaways 

These can be effective ways to increase engagement, grow your audience, and collect 
user-generated content. When running contests, ensure you follow the platform’s rules 
and regulations. 
 
Influencer Partnerships 

Partnering with influencers who resonate with your target audience can help extend 
your reach. When selecting influencers, consider their engagement rate and audience 
alignment with your brand. 
 
Time-Limited Offers 

Creating urgency with time-sensitive promotions can drive immediate action from your 
audience. Use countdowns and special offers to encourage purchases or sign-ups. 

Managing and Optimising Campaigns 

Monitoring Performance 

Once your ads are live, it’s important to monitor their performance regularly. Look at 
metrics such as click-through rate (CTR), engagement rate, conversion rate, and ROI. 
 
Adjusting Campaigns in Real-Time 

Be prepared to make real-time adjustments to your campaigns based on their 
performance. This could mean changing targeting options, ad creative, or even the 
budget allocation. 
 
Learning from Analytics 

Use the data from your campaigns to learn about your audience’s preferences and 
behaviours. Apply these insights to future campaigns for continuous improvement. 
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4.3 Complying with Advertising Standards and Measuring Success 

UK Advertising Regulations 

Familiarise yourself with the UK’s advertising standards, including the rules set out by 
the Advertising Standards Authority (ASA) and the Committee of Advertising Practice 
(CAP) Code. Your ads must be honest, decent, and truthful. 
 
Data Protection and Privacy 

Understand the General Data Protection Regulation (GDPR) and how it affects your 
advertising, particularly when it comes to targeting and handling user data. 

Measuring Success and ROI 

Key Performance Indicators (KPIs) 

Define what success looks like for your campaigns. Common KPIs include engagement 
rate, conversion rate, cost per conversion, and overall ROI. 
 
Reporting Tools 

Utilise the built-in reporting tools on social media platforms to track your campaign 
performance. Learn how to interpret these metrics and use them to make informed 
decisions. 
 
Long-Term Impact 

Consider the long-term impact of your advertising efforts on brand awareness and 
perception. Sometimes the benefits of social media advertising are not immediate but 
accrue over time. 
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Section 4 Quiz 

1. Which of the following is NOT an advertising option commonly offered by social media 
platforms? 

A. Photo ads 

B. Carousel ads 

C. Pop-up ads 

D. Story ads 

2. What should you ensure when crafting the landing pages for your social media ads? 

A. They include multiple pop-ups to capture attention 

B. They feature a detailed biography of the company founder 

C. They redirect users to the homepage 

D. They are relevant and optimised for conversion 

3. When planning a contest on social media, what is important to consider? 

A. Following the platform's rules and regulations 

B. Ensuring it is a paid-entry contest to increase revenue 

C. Only offering high-value prizes to attract participants 

D. Making the contest last for at least one year 

4. What is one of the key performance indicators (KPIs) that can be used to measure the 
success of a social media advertising campaign? 

A. The number of competitors' ads 

B. The platform's overall user count 

C. The frequency of ad rotations 

D. The engagement rate 

5. What should you do if you notice your social media ad campaign is not performing as 
expected? 

A. Immediately stop the campaign and start a new one 

B. Ignore the data and continue with the current strategy 

C. Wait until the campaign ends to adjust any parameters 

D. Make real-time adjustments to the campaign 
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Answers: 

1. Which of the following is NOT an advertising option commonly offered by social media 
platforms? 

C. Pop-up ads 

 

2. What should you ensure when crafting the landing pages for your social media ads? 

D. They are relevant and optimised for conversion 

 

3. When planning a contest on social media, what is important to consider? 

A. Following the platform's rules and regulations 

 

4. What is one of the key performance indicators (KPIs) that can be used to measure the 
success of a social media advertising campaign? 

D. The engagement rate 

 

5. What should you do if you notice your social media ad campaign is not performing as 
expected? 

D. Make real-time adjustments to the campaign 

 

 

 

 

 

 

 

 

 

 


